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DIGITAL PAY-TV SUBSCRIBERS AND DIGITAL FREE-TO-AIR HOUSEHOLDS IN 
THE UK – QUARTERLY DATA (in thousands and in % of total digital TV Households)

QUARTERLY GROWTH RATE FOR DIGITAL TV HOUSEHOLDS
IN THE UK  (by platform and in total, in %)

TOTAL TV HOUSEHOLDS IN THE UK FOR THE CURRENT
AND LAST TWO YEARS (in thousands)

PENETRATION OF DIGITAL TV  IN EU-5 
COUNTRIES AS OF JUNE 2007

(in % of total TV households)

Higher than 80%

Between 45% and 80%

Lower than 45%

LEGEND

Source: e-Media Institute © e-Media Research Ltd.

NOTE:
Figures for pay-TV subscribers include users of PPV (Pay Per View) services over
DTT. As of June 2007, there were an estimated 1.8 million households using PPV 
services over DTT in Italy through rechargeable smart cards. 
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DIGITAL TV HOUSEHOLDS BY PLATFORM IN THE UK – QUARTERLY DATA
(in thousands and in % of total digital TV Households)

Digital Pay-TV subscribers Digital FTA Households

Total or partial reproduction or publication of the textual or graphic contents of this map in any form or on any media is forbidden without the written permission of e-Media Institute © e-Media Research Ltd. Published in August 
2007. DISCLAIMER: While e-Media Research Ltd. has made every effort to ensure that the information contained herein has been obtained from reliable sources, e-Media Research Ltd. makes no representation or guarantee as
to the accuracy and completeness of such information. The information reported in this document are not intended to be a comprehensive study or intended to provide strategic, legal or commercial advice to clients or potential
clients of e-Media Research Ltd. No party receiving this document should act upon the information contained herein without taking appropriate professional advice and after a thorough examination of the particular market situation. 
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